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SPONSORSHIP 
OPPORTUNITIES

Principal Sponsorship 

The Organising Committee is delighted to announce 
that Principal Sponsorship has been taken up by the 
New Zealand Earthquake Commission. The EQC 
is a government agency that helps homeowners 
mitigate against and recover from the effects of natural 
disasters by means of an insurance scheme, science 
and engineering research and public education. The 
Commission encourages the transformation of science 
research into practice, offering a connection between 
scientifi c progress and community resilience.
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Day Sponsorship 
ONE ONLY REMAINING 
NZ$50,000 + GST

As a Day Sponsor you will receive:

»  Exclusive✱ Sponsorship coverage for one day 
of the Congress, and prominent exposure and 
acknowledgement throughout the lead-up to 
the Congress;

»  Association with the Great Debate (see later this 
document), including agreement of the topic with 
the organising committee, the Principal Sponsor 
and the other Day Sponsors

Acknowledgements
»  Acknowledgement of your sponsorship at the 

Official Congress Opening and the Congress 
Dinner

»  The opportunity to display a promotional 
video clip (thirty second presentation supplied by 
you) at the start of each session during 
your specific day

»  Mentoring opportunity at the Young 
Professionals breakfast

Logo Placement
»  Entitlement to use your logo with the following 

phrase, “Day Sponsor of the IAEG 2010 Con-
gress” on your promotional material from the 
time the contract is signed until the conclusion 
of the Congress

»  Prominent placement of your logo in the 
Registration Brochure (inside front cover)

»  Prominent placement of your logo in the 
Congress Handbook (inside front cover)

»  Company listing in the Exhibition section 
of the Congress Handbook

»  Company acknowledgement on 
Congress signage

»  Prominent placement of your logo on the 
Congress website with a link to your company 
website

»  Electronic projection of your logo on screens in 
all rooms prior to and after each session during 
your day

»  The opportunity to display Company banners 
and promotional material at the Congress Inter-
net Café on your specific day (banners and mate-
rial to be provided by you).  The internet café with 
up to 8 terminals will be available to all del-
egates, speakers and exhibitors at the Congress.  
Situated in a prominent location, the internet 
café will be a well appointed and fast facility.  
A barista/coffee machine will also be provided 

daily as part of the internet café - delegates will 
be able to grab a coffee, check emails and gener-
ally stay in touch whilst out of the office.

Exhibition Space
»  3 m x 2.4 m of exhibition space located in a prime 

location (throughout the Congress).
»  Complimentary catering for up to 4 company 

representatives who are staffi ng the exhibition stand 
(does not include entry to Congress sessions or social 
functions with the exception of the Welcome Function).

Registrations
»  4 full delegate registrations enabling entry to 

all Congress sessions (including full Congress 
proceedings) and Icebreaker Reception, to be used 
at your discretion

Social Functions
»  4 Icebreaker Reception tickets (additional to those 

included in the 4 delegate registrations)
»  4 Congress Dinner tickets

Advertising
»  Full page advertisement in the Congress Handbook 

(fi nished artwork supplied by you)
»  Company listing (200 words) in the Congress 

Handbook
»  Display of free-standing banners and other 

promotional material in the venue on your specifi c 
day (provided by you)

»  Opportunity for on-seat promotion (item supplied 
by you)

»  Two A4 page satchel inserts or equivalent 
promotional items for inclusion in the satchel 
(supplied by you and subject for Committee approval)

Delegate Information
»  List of participants (name, organisation, country, 

email) provided to you 1 month prior to the Con-
gress and at the Congress.  Details of participants 
are of those who have agreed to name disclosure

Congress feedback
A “feedback” team will be tasked with posing key 
questions to delegates during the later part of the 
Congress with the objective of gaining a “real-time” 
assessment of the value of the Congress to the 
participants.  This information will be made available 
to you after the Congress.

✱all exclusivity shared with the Principal Sponsor



Silver Sponsorship  
NZ$15,000 + GST

As a Silver Sponsors you will receive:

Logo Placement
»  Entitlement to use your logo with the follow-

ing phrase, “Silver Sponsor of the IAEG 2010 
Congress” on your promotional material from 
the time the contract is signed until the 
conclusion of the Congress

»  Prominent placement of your logo in the 
Registration Brochure (inside front cover)

»  Prominent placement of your logo in the 
Congress Handbook (inside front cover)

»  Company acknowledgement on the 
Congress signs

»  Prominent placement of your logo on the 
Congress website with a link to your company 
website

»  The opportunity to display Company 
banners and promotional material in the 
Speakers’ Lounge and Preparation Room 
(banners and material to be provided by you).  An 
inner sanctum for the Congress speakers! Create 
an inviting lounge area and calm space for all 
speakers – ensuring the finer points of each 
speaker’s presentations are duly considered and 
perfected.  With speakers attending from around 
the globe, here is a unique opportunity.  
A Congress style furnished lounge area available 
for the duration plus speaker preparation room 
complete with technical support staff to 
facilitate speaker check-in including terminals 
and internet access

Registrations
»  2 full delegate registrations enabling entry to all 

Congress sessions (including full Congress proceed-
ings) and Icebreaker Reception, to be used at 
your discretion

Social Functions
»  2 Icebreaker Reception tickets (additional to those 

included in the 2 delegate registrations)
»  2 Congress Dinner tickets

Advertising
»  Half page advertisement in the Congress 

Handbook (finished artwork supplied by you).
»  Company listing (50 words) in the Congress 

Handbook
»  Opportunity for on-seat promotion (item 

supplied by you)
»  One A4 page satchel insert or equivalent 

promotional item for inclusion in the satchel 
(supplied by you and subject for Committee approval)

Delegate Information
»  List of participants (name, organisation, country, 

email) provided to you 2 weeks prior to the 
Congress and at the Congress.  Details of 
participants are of those who have agreed 
to name disclosure

Congress feedback
The Congress feedback results will be made available 
to you after the Congress.
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Session Sponsorship  
NZ$10,000 + GST

As a Session Sponsor you will receive:

Session Sponsorship
»  Sponsorship of two 1.5 hour sessions (session 

choice will be advised upon confirmation of the 
Congress programme, but general sub-theme areas 
sought can be reserved)

Acknowledgements
»  Acknowledgement of your sponsorship during 

your specific sessions

Logo Placement
»  Entitlement to use your logo with the follow-

ing phrase, “Session Sponsor of the IAEG 2010 
Congress” on your promotional material from 
the time the contract is signed until the 
conclusion of the Congress

»  Electronic projection of your logo on screens 
during your sessions

»  The opportunity to display Company banners 
and promotional material (as agreed with the 
Committee) during your specific sessions

»  Company logo displayed on your specific 
sessions on the Congress programme

Registrations
»  1 day registration enabling entry to all 

Congress sessions on the specific day 
(including full Congress proceedings), to be used 
at your discretion

Advertising
»  Opportunity for on-seat promotion during your 

specific sessions (item supplied by you and agreed 
with the Committee)

Delegate Information
»  List of participants (name, organisation, country, 

email) provided to you 2 weeks prior to the 
Congress and at the Congress.  Details of par-
ticipants are of those who have agreed to name 
disclosure

Bronze Sponsorship  
NZ$8,500 + GST

As a Bronze Sponsor you will receive:

Logo Placement
»  Entitlement to use your logo with the 

following phrase, “Bronze Sponsor of the IAEG 
2010 Congress” on your promotional material 
from the time the contract is signed until the 
conclusion of the Congress

»  Prominent placement of your logo in the 
Registration Brochure (inside front cover)

»  Prominent placement of your logo in 
the Congress Handbook (inside front cover)

»  Prominent placement of your logo on the 
Congress website

Registrations
»  1 full delegate registration enabling entry to 

all Congress sessions (including full Congress 
proceedings) and Icebreaker Reception, to be 
used at your discretion

Social Functions
»  1 Icebreaker Reception ticket (additional to the 

ticket included in the delegate registration)
»  1 Congress Dinner ticket

Advertising
»  Quarter page advertisement in the Congress 

Handbook (finished artwork supplied by you)
»  Company listing (25 words) in the Congress 

Handbook

Delegate Information
»  List of participants (name, organisation, country, 

email) supplied at the Congress.  Details of 
participants are of those who have agreed to 
name disclosure



America’s Cup Match Racing  
NZ$10,000 + GST

Sponsorship of the America’s Cup Match Racing, 
to be held as part of the Young Professionals day 
on Sunday 5th September 2010, provides you with 
unique exposure to young professionals from all 
disciplines of the Geotechnical world.

As America’s Cup Match Racing sponsor you will 
receive:

Exposure
»  1 place at the young professionals breakfast
»  4 places on match-racing yachts to be used at 

your discretion

The opportunity to:
»  Provide any appropriate promotional material to 

sailors (as agreed with the Committee)
»  Join the Young Professionals for a drink after 

racing
»  Present a short report on the racing as part 

of the opening ceremony. (as agreed with the 
Committee)

Logo Placement
»  Entitlement to use your logo with the follow-

ing phrase, “Young Professionals Sponsor of the 
IAEG 2010 Congress” on your promotional 
material from the time the contract is signed 
until the conclusion of the Congress

»  Prominent placement of your logo in the 
Registration Brochure (inside front cover)

»  Prominent placement of your logo in 
the Congress Handbook (inside front cover)

»  Prominent placement of your logo on the 
Congress website, Young Professionals page

Registrations
»  1 full delegate registration enabling entry to 

all Congress sessions (including full Congress 
proceedings) and Icebreaker Reception, to be 
used at your discretion

Advertising
»  Quarter page advertisement in the Congress 

Handbook (finished artwork supplied by you)
»  Company listing (25 words) in the Congress 

Handbook

Delegate Information
»  List of participants (name, organisation, country, 

email) supplied at the Congress.  Details of 
participants are of those who have agreed 
to name disclosure

soldsold
OTHER 
SPONSORSHIP 
OPPORTUNITIES
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Available only if day sponsorships not sold
The Great Debate 
NZ$10,000 plus GST 
(one opportunity)

Affi rmative action, sponsor the Great Debate for 
2010.  The Debate will be a part of the Congress 
Programme.  A hotly contested issue debated is bound 
to be contentious and stimulating.  The sponsoring 
company will have the right to include a company 
representative on one of the debating teams – subject 
to committee approval.

Acknowledgements
»  Great Debate – session and subject to be 

promoted as part of the Congress programme in 
conjunction with your company

»  Acknowledgement via overall sponsorship power 
point slide and in debate session room

Logo Placement
»  Entitlement to use your logo with the following 

phrase, “The Great Debate Sponsor of the IAEG 
2010 Congress” on your promotional material 
from the time the contract is signed until the 
conclusion of the Congress

»  Company acknowledgement on the Congress 
signs

»  Prominent placement of your logo in the Con-
gress Handbook (within the Programme section)

»  Company logo on the Congress website with a 
link from the logo to your company website

Delegate Information
List of participants (name, organisation, country, email) 
supplied at the Congress.  Details of 
participants are of those who have agreed to name 
disclosure.
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Field Excursion Sponsor
NZ$POA

This sponsorship provides you with the fl exibility to 
submit ideas on suitable excursions to the dedicated 
sponsorship team for consideration.

As a Field Excursion Sponsor you will receive:

Exposure
»  An opportunity to work with the Congress 

managers to put your own stamp on your 
nominated excursion

Acknowledgements
»  Acknowledgement of your sponsorship during 

the Field Excursions
»  Acknowledgement of your involvement in the 

organisation and logistical support during the 
nominated Field Excursion

Logo Placement
»  Entitlement to use your logo with the follow-

ing phrase, “NAME OF FIELD EXCURSION 
Sponsor of the IAEG 2010 Congress” on your 
promotional material from the time the contract 
is signed until the conclusion of the Congress

»  Company acknowledgement on the relevant 
Field Excursion signs

»  Prominent placement of your logo in the 
Congress Handbook (within the Field Excursions 
section)

»  Company logo on the Congress website with a 
link from the logo to your company website

Registrations
»  1 full delegate registration enabling entry to all 

Congress sessions (including full Congress pro-
ceedings) and Icebreaker Reception, to be used 
at your discretion

Social Functions
»  1 Icebreaker Reception ticket (additional to the 

ticket included in the delegate registration)
»  1 Congress Dinner ticket.

Advertising
»  Quarter page advertisement in the Congress 

Handbook (finished artwork supplied by you)
»  Company listing (25 words) in the Congress 

Handbook

Delegate Information
List of participants (name, organisation, country, email) 
supplied at the Congress.  Details of participants are of 
those who have agreed to name disclosure.



Council Dinner Sponsorship
NZ$7,000 + GST

Sponsorship of the Council Dinner provides you with 
unique exposure to a captive audience of some 60 
plus international members representing the world’s 
engineering geological community.  This category 
gives you a variety of aspects to choose from.  The 
dedicated sponsorship team welcomes your comments 
and ideas for consideration; opportunities include:

Unrivalled Exposure
»  An opportunity to work with the Congress 

managers to put your own stamp on this 
exclusive Congress event

Acknowledgements
»  Acknowledgement of your sponsorship during 

the Council Dinner

Logo Placement
»  Entitlement to use your logo with the following 

phrase, “Council Dinner Sponsor of the IAEG 
2010 Congress” on your promotional material 
from the time the contract is signed until the 
conclusion of the Congress

»  Company acknowledgement on the Council 
Dinner signs

»  Company logo on the Congress website with a 
link from the logo to your company website

Registrations
»  1 full delegate registration enabling entry to all 

Congress sessions (including full Congress proceed-
ings) and Icebreaker Reception, to be used at 
your discretion

Social Functions
»  1 Icebreaker Reception ticket (additional to the 

ticket included in the delegate registration)
»  1 Congress Dinner ticket

Advertising
»  Quarter page advertisement in the Congress 

Handbook (finished artwork supplied by you)
»  Company listing (25 words) in the Congress 

Handbook

Delegate Information
List of participants (name, organisation, country, email) 
supplied at the Congress.  Details of 
participants are of those who have agreed to name 
disclosure.

Congress Dinner Bach Sponsors
NZ$5,000 + GST

Sponsorship of a Congress Dinner Bach provides you 
with exposure to a captive audience of an estimated 
600 plus Congress delegates.  This category gives you 
a variety of aspects to choose from.  The dedicated 
sponsorship team welcomes your comments and ideas 
for consideration on the branding of your bach

As a Congress Dinner Bach Sponsor you will 
receive:

Unrivalled Exposure
»  An opportunity to work with the Congress 

managers to put your own stamp on this 
exclusive Congress event

»  You host delegates dining at your bach

Acknowledgements
»  Acknowledgement of your sponsorship during 

the Congress Dinner

Logo Placement
»  Company acknowledgement on the Congress 

Dinner signs
»  Company logo on the Congress website with a 

link from the logo to your company website

Registrations
»  1 full delegate registration enabling entry to 

all Congress sessions (including full Congress 
proceedings) and Icebreaker Reception, to be 
used at your discretion

Social Functions
»  2 Congress Dinner tickets

Advertising
»  Quarter page advertisement in the Congress 

Handbook (finished artwork supplied by you)
»  Company listing (25 words) in the Congress 

Handbook

Delegate Information
List of participants (name, organisation, country, email) 
supplied at the Congress.  Details of participants are 
of those who have agreed to name disclosure.
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Pocket Programme   
NZ$3,000 plus GST

All delegates receive a pocket sized programme, 
inserted into their name badge.  The programme 
contains a summary version of the Congress 
programme including session details, exhibition 
information and social functions for ready 
reference each day.  

Benefi ts
»  Exposure to registered delegates attending 

the Congress overall
»  Acknowledgement and company logo on the 

Pocket Programme

Pens   
NZ$1,500 plus GST

All delegates receive a pen in their satchel.  Your 
organisation can supply these items branded with your 
logo and website address.

Benefi ts
»  Exposure to registered delegates attending the 

Congress overall

Advertising in the Registration 
Brochure and Congress 
Handbook

Internal Quarter Page 
NZ$1,750 plus GST

Internal Half Page 
NZ$2,500 plus GST 

Internal A4 Page 
NZ$5,500 plus GST

Benefi ts
»  Full colour advertisement within either or both 

printed publications

Sponsor to supply print ready electronic artwork.

Satchel Insert  
NZ$1,100 plus GST (each)

»  One piece of promotional literature for 
inclusion in delegate satchels (size limits to apply)

To discuss other opportunities please contact the 
Congress Manager to tailor an option that best suits 
your individual requirements. 

Your involvement in the IAEG Congress 2010 is 
a unique opportunity which offers you a platform 
in front of your peers, your customers and your 
competition.  Please feel free to put your ideas and 
concepts forward – we would be delighted to make 
your vision a reality: 

Clare Wilton
The Conference Company Ltd
Telephone:  +64 9 360 1240
Email:  iaeg2010@tcc.co.nz

PO Box 90-040
Auckland, New Zealand
Facsimile: +64 9 360 1242
Website www.iaeg2010.com



EXHIBITION 
INFORMATION

Location SkyCity Auckland Convention Centre
 Level 4, Auckland Rooms and Auckland Promenade
 Federal Street
 Auckland

Timeline Guide:
Setup Sunday, 5 September 2010 1200 - 1700 hrs

Opening Hours Monday, 6 September 2010 1000 – 1800 hrs
 Tuesday, 7 September 2010 1000 – 1800 hrs
 Thursday, 9 September 2010 1000 – 1700 hrs
 Friday, 10 September 2010 1000 – 1500 hrs

Dismantling Friday, 10 September 2010 1600 – 1800 hrs

Floor plan  A fl oor plan giving stand numbers is included.  Open sides are denoted by 
a broken line.  Removal of other sides can be arranged if required.

  The Organising Committee may need to make changes to the fl oor plan, 
however, changes will not be undertaken without prior discussion with the 
companies affected.

Stand Nos. Dimensions 
(width x depth)

Total area (m2) Price (excl GST)

29, 46 3 m x 6 m 18 per stand (2 stands) Included in Principal Sponsorship (power only)

21 – 28, 30 - 45 3 m x 2.4 m 7.2 (3 stands) Included in Day Sponsorship

21 – 28, 30 - 45 3 m x 2.4 m 7.2 (21 stands) $7000

1 – 20 3 m x 1.8 m 5.4 (20 stands) $5000

STAND INCLUSIONS

Exhibition stands are included in Principal and Day 
sponsorship packages.

Stand Cost

9
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Stand Inclusions 
Stand numbers 1 – 28, 30 – 45

»  Partitioning, 2.3m high, black panels which 
are velcro compatible

» 2 spotlights
» 10 amp 4-way power outlet per stand
»  Sign with exhibitor’s name (one standardised name 

per stand)
»  List of Congress participants, excluding those 

who have not given permission for name 
publication

» Listing in the Congress Handbook
» Name badges for exhibitors
»  Morning tea, lunch and afternoon tea for 

2 company representatives (please refer to 
sponsorship packages for sponsor entitlements)

» 2 Icebreaker Reception tickets
» Complimentary porterage during set-up 
» Cleaning (not of goods on display)
»  Services of an Exhibition Co-ordinator during 

the exhibition 
  
Any other requirements may be arranged with the 
stand builder.

Ceiling Height 
The ceiling height is 5 metres.

Floor Covering  
The carpet in the exhibition area is in olive green and 
blue tones. 

Service Lift 
The dimensions of the service lift are:
Door: 2200 wide, 2400 high
Inside Lift: 5325 long, 2425 wide
Weight limit: 3600kg

Electricity  
The electricity supply is 230 volts, 50 hertz.  Equip-
ment designed for different voltages will require a 
transformer.  Power sockets accept a three fl at pin plug 
or similar adapters.

Stand Regulations 
 Any sound utilised on a stand is to remain at a low 
level so as not to interfere with other exhibitors.

Advertising displays should not interfere or dominate 
other stands.  Exhibiting companies are each entitled 
to their own sight lines into stands.

Articles may not be suspended from the ceiling of the 
exhibition area.

Telecommunications  
The following phones lines are available in the venue 
and can be ordered at an additional cost.  Details will 
be included in your Exhibitors’ Manual.

» Broadband Internet – wireless
» Broadband Internet - wired
» DDI line

Sponsorship and Exhibition Space Application 
Applications for sponsorship and exhibition space can 
be made on the accompanying form.  This should be 
forwarded together with a deposit of 20% of the total 
charge of sponsorship package and exhibition space 
to The Conference Company.  Exhibition stands are 
allocated on a fi rst to pay basis.

Upon receipt of the deposit a written confi rmation 
will be sent with a tax invoice and, where applica-
ble, space will be allocated from April 2009.  Further 
instalments will fall due in November 2009 (30%) and 
June 2010 (50%). 

Cheques and drafts in New Zealand dollars should be 
payable to IAEG Congress 2010.

Payment may also be made by credit card.  
See attached application form.

Cancellation 
In the event of cancellation of Sponsorship or Exhibi-
tion Booth/s, note that unless that the particular area 
of sponsorship or exhibition is resold, the Committee 
reserves the right to retain monies received.  If the 
balance of payment is not received by the due date, 
the allocated Sponsorship or Exhibition booth/s will 
be cancelled.  Any booth or sponsorship package can-
celled after 31 March 2010 will not be refunded.

The Organising Committee reserves the right to can-
cel the exhibition not later than 31 December 2009 
in case of circumstances beyond its control.  In such 
a case all monies paid to date will be refunded in full.  
The liability of the organisers will be limited to that 
amount.

Sponsorship items and packages will each be issued 
with agreements detailing cancellation policies and 
confi rming benefi ts as confi rmed.



STAND DESIGN, FURNITURE 
AND EQUIPMENT

Stand Builder 
The company contracted to install the stand system 
is also able to assist with stand design and has a wide 
range of accessories for hire including electronics (e.g. 
TVs), lounge suites, display cabinets etc.

Peek Display Corporation
PO Box 8534
Symonds Street, Auckland
New Zealand

Telephone: +64 9 377 0154
Facsimile: +64 9 377 0158
Email: info@peek.co.nz
Internet: www.peek.co.nz

FREIGHTING 
AND CUSTOMS ARRANGEMENTS

Freight Forwarders 
There is limited space available at the venue for 
storage of packaging materials.  It is suggested that 
you use a freight forwarding company to assist with 
arrangements for both delivery and off-site storage.  
Customs clearance is required for all goods entering 
New Zealand.  It is imperative that this is completed 
prior to the conference.  Our recommended agent is:
  

Lisa Tyer 
Schenker (NZ) Ltd

Telephone: +64 9 255 0050
Facsimile: +64 9 255 0055
Email: lisa.tyer@schenker.com
Web: www.schenker.com

OTHER SERVICES

Catering 
Morning and afternoon teas and lunches will be 
served in the exhibition area to encourage delegates to 
spend time viewing the exhibits.

Congress Handbook 
Each exhibitor will be entitled to an entry in the 
Congress Handbook giving contact details. 

Insurance 
While a security service is provided, it is the re-
sponsibility of each sponsor and exhibitor to ensure 
that their stand and goods on display are adequately 
insured for theft and damage. 

REGISTRATION and ACCOMMODATION 
INFORMATION

Company Information 
All sponsors and exhibitors will be kept updated on 
arrangements by email and a complete exhibition 
information pack will be available in April 2010.  
Sponsors will be requested to return the required 
information promptly to assist The Conference 
Company in providing an optimum service.

Information will also be supplied to each sponsor 
and exhibiting company at build up time.  This will 
include a summary of information already circulated 
via email and also information that will be required 
during the Congress.

Registration 
The different sponsorship packages include varying 
Congress Registrations.  Additional registrations are 
available at a separate cost and exhibition only 
personnel can register by completing the form in 
the registration brochure which will be published in 
August 2009.

For any registration queries, please contact The 
Conference Company directly.

Registration 
The stand cost does not include Conference 
Registration.  This is a separate cost and exhibition 
personnel can register by completing the form in the 
registration brochure.  If extra stand personnel are 
required there will be an additional cost advised in 
April 2010.

Accommodation 
Sponsors and exhibitors will be able to book 
accommodation at Congress hotels where competi-
tive room rates have been negotiated.  Further detail 
is available on the website www.iaeg2010.com and 
bookings will open in August 2009.
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IMPORTANT DATES

On application  20% total sponsorship 
package cost due

August 2009  Congress Registrations 
open, accommodation 
bookings open

November 2009  30% total sponsorship 
package cost due

April 2010  Sponsor/Exhibition 
Information Pack 
distributed

June 2010  Final 50% total sponsorship 
package cost due

5 September 2010 Exhibition set up

6 – 10 September 2010 Exhibition open

10 September 2010 Exhibition dismantled
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